CINCINNATI, OH, Metro -9 P18+ Profiles of HUBBARD RADIO Listeners!

Brand New Data as of JULY 31, 202!
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And, Yes! You ARE Smart Enough to Read a Bloomberg Terminal. So get ready to Learn!
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l HUBBARD
RADIO

37.2% or 656,480 of CINCINNATI Metro Adults 18 or older Listened to HUBBARD RADIO in the past 7 days.
Typical Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days are 46.9 years old (3.3%
younger than average) and have a $112,794 (10.% higher than average) annual household income.
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HIT MUSIC

13.8% or 244,123 of CINCINNATI Metro Adults 18 or older Listened to WKRQ-FM in the past 7 days.
Typical Adults 18 or older who Listened to WKRQ-FM in the past 7 days are 42.7 years old (12.1% younger
than average) and have a $123,293 (20.2% higher than average) annual household income.
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Radio Stations: WKRQ-FM
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13.3% or 234,924 of CINCINNATI Metro Adults 18 or older Listened to WREW-FM in the past 7 days.
Typical Adults 18 or older who Listened to WREW-FM in the past 7 days are 45.5 years old (6.2% younger
than average) and have a $111,234 (8.5% higher than average) annual household income.
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15.% or 264,509 of CINCINNATI Metro Adults 18 or older Listened to WUBE-FM in the past 7 days.
Typical Adults 18 or older who Listened to WUBE-FM in the past 7 days are 51. years old (5.1% older than
average) and have a $112,023 (9.2% higher than average) annual household income.
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Radio Stations: WUBE-FM
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5.2% or 92,227 of CINCINNATI Metro Adults 18 or older Listened to WYGY-FM in the past 7 days.
Typical Adults 18 or older who Listened to WYGY-FM in the past 7 days are 46.5 years old (4.2% younger
than average) and have a $119,790 (16.8% higher than average) annual household income.
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Radio Stations: WYGY-FM
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37.2% or 656,480 of CINCINNATI Metro Adults 18 or older Listened to HUBBARD RADIO in the past 7 days.
Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days are 2.4% more likely to be a college
graduate, 19.7% more likely to work full-time, 9.1% more likely to be married, 21.% more likely to be a
parent of 1 or more children under 18.

HUBBARD
RADIO

.
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CINCINNATI'S
HIT MUSIC

13.8% or 244,123 of CINCINNATI Metro Adults 18 or older Listened to WKRQ-FM in the past 7 days.
Adults 18 or older who Listened to WKRQ-FM in the past 7 days are 15.% more likely to be a college
graduate, 31.7% more likely to work full-time, 9.1% more likely to be married, 59.3% more likely to be a
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13.3% or 234,924 of CINCINNATI Metro Adults 18 or older Listened to WREW-FM in the past 7 days.
Adults 18 or older who Listened to WREW-FM in the past 7 days are 4.9% less likely to be a college
graduate, 30.4% more likely to work full-time, 2.1% more likely to be married, 4.8% more likely to be a
parent of 1 or more children under 18.
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15.% or 264,509 of CINCINNATI Metro Adults 18 or older Listened to WUBE-FM in the past 7 days.
- Adults 18 or older who Listened to WUBE-FM in the past 7 days are 7.5% less likely to be a college graduate,
" 1.7% more likely to work full-time, 9.6% more likely to be married, 9.8% more likely to be a parent of 1 or
SINCINNATIS NEW cOUNTRY! more children under 18.
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= who Listened to WYGY-FM in the past 7 days

5.2% or 92,227 of CINCINNATI Metro Adults 18 or older Listened to WYGY-FM in the past 7 days.
Adults 18 or older who Listened to WYGY-FM in the past 7 days are 29.9% more likely to be a college
graduate, 19.8% more likely to work full-time, 29.% more likely to be married, 36.9% more likely to be a
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Employed Full-Time or Part-Time Single, Never Married

Employed Full-Time (35 hours or more) Married

Employed Part-Time (less than 35 hours) Legally Separated | 22:
White Collar Divorced 9%
Blue Collar Widowed l 23.:)9966
Work From Home (most of the time or always) LGBTQ+ (net) . 59;::

= who Listened to WYGY-FM in the past 7 days ® CINCINNATI # who Listened to WYGY-FM in the past 7 days

B CINCINNATI

Marital Status: Adults 18 or older

Tgp-ZO Occupations: Adults 18 or older Entrepreneurs/Government Workers Toittub i Stage in Life: Adults 18 or older
18.4% £.6%
5.8% i 35.7%
27% 3.0% 3.2% Parent of 1 or more Children under 18 26.1%
= 27— Working Mothers -
Small Business Owner Self-Employed Government Workers :
ask S0%i —— Parent of 1 or more Children Under Age 2 ﬁ%11.s%
6% 26% ZBMS% 0 23% . 25% o . 6.5%
2% 1.5%.1% 1 1% 0.9% Parent of 1 or more Children Age 2-5 2
0.3
H““ _‘I“.’.le T e e e oo oo =
> s & & o & @ Parent of 1 or more Children Age 6- 11 - 7
b »\» & 5339“ ‘?dfb "'é. pbj& eo- Q"‘. ogo i@ \’#x# i" ¢ \Pé -9‘# ff h“‘b - 10-9%
\l‘f# Q&e“ rd @ & 5 & 4 "b"? ‘éé‘ oY * Parent of 1 or more Children Age 12 - 17 -4 {ég{;()%
;, & & «\ ,q" oﬂ’°° «i‘ h & & :“ 3.9%
1& f & .f# Parent of 1 or more Children in College = ¥
,3 ﬁ K & & f 6.2%
& f & ] P
& . 27.7%
f d‘ rnndparmt of 1 or more Children under 18 é 27.6%
w who Listened to WYGY-FM in the past 7 days = CINCINNATI = who Listened to WYGY-FM in the past 7 days m CINCINNATI
CINCINNATI Metro Scarborough R2 2025: Sep24-Jul25 Qual Intab 95

All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Radio Stations: WYGY-FM




37.2% or 656,480 of CINCINNATI Metro Adults 18 or older Listened to HUBBARD RADIO in the past 7 days.
I HU BBARD Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days are 6.6% more likely to own their
RADlO home, 1.6% more likely to own a lower valued home, 7.3% more likely to have a single-family home, 8.1%
more likely to have a dog.

m Own/Rent/Other: Adults 18 or older Mﬁm Type of Home: Adults 18 or older 4 {®Pets in Home: Adults 18 or older

Single Family House (unattached)

Own a Dog
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13.8% or 244,123 of CINCINNATI Metro Adults 18 or older Listened to WKRQ-FM in the past 7 days.
Adults 18 or older who Listened to WKRQ-FM in the past 7 days are 2.8% less likely to own their home, .6%

' CINCINNATI'S more likely to own a lower valued home, 1.3% more likely to have a single-family home, 20.7% more likely to
HIT MUSIC have a dog.
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13.3% or 234,924 of CINCINNATI Metro Adults 18 or older Listened to WREW-FM in the past 7 days.
Adults 18 or older who Listened to WREW-FM in the past 7 days are 5.6% more likely to own their home,
1.5% more likely to own a lower valued home, 8.3% more likely to have a single-family home, 3.5% less likely

to have a dog.
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CINCINNATI'S NEW COUNTRY!

likely to have a dog.

15.% or 264,509 of CINCINNATI Metro Adults 18 or older Listened to WUBE-FM in the past 7 days.
Adults 18 or older who Listened to WUBE-FM in the past 7 days are 13.% more likely to own their home,

1.5% more likely to own a lower valued home, 12.5% more likely to have a single-family home, 17.1% more
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likely to have a dog.

5.2% or 92,227 of CINCINNATI Metro Adults 18 or older Listened to WYGY-FM in the past 7 days.
Adults 18 or older who Listened to WYGY-FM in the past 7 days are 18.% more likely to own their home,

11.6% more likely to own a lower valued home, 29.2% more likely to have a single-family home, 9.% more
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37.2% or 656,480 of CINCINNATI Metro Adults 18 or older Listened to HUBBARD RADIO in the past 7 days.
Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days are 2.3% less likely to look up D-I-Y
advice online, 4.9% less likely to always vote in local elections, 4.4% more likely to belong to a gym, 7.5%

HUBBARD

RADIO

more likely to fly domestic past yr.

’Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older
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13.8% or 244,123 of CINCINNATI Metro Adults 18 or older Listened to WKRQ-FM in the past 7 days.
Adults 18 or older who Listened to WKRQ-FM in the past 7 days are 4.3% more likely to look up D-I-Y
cmcm"“l,s advice online, 12.7% less likely to always vote in local elections, 10.7% more likely to belong to a gym,
HITE MUSIC 12.7% more likely to fly domestic past yr.
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13.3% or 234,924 of CINCINNATI Metro Adults 18 or older Listened to WREW-FM in the past 7 days.
Adults 18 or older who Listened to WREW-FM in the past 7 days are 10.3% less likely to look up D-I-Y
advice online, 4.4% more likely to always vote in local elections, 2.6% less likely to belong to a gym, 10.%
more likely to fly domestic past yr.
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15.% or 264,509 of CINCINNATI Metro Adults 18 or older Listened to WUBE-FM in the past 7 days.
. Adults 18 or older who Listened to WUBE-FM in the past 7 days are 1.6% less likely to look up D-I-Y advice
online, .7% more likely to always vote in local elections, 1.9% less likely to belong to a gym, 5.8% more

CINCINNATI'S NEW COUNTRY! likely to fly domestic past yr.
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5.2% or 92,227 of CINCINNATI Metro Adults 18 or older Listened to WYGY-FM in the past 7 days.
Adults 18 or older who Listened to WYGY-FM in the past 7 days are 4.7% less likely to look up D-I-Y advice
online, 5.4% less likely to always vote in local elections, 20.2% more likely to belong to a gym, 18.1% more

likely to fly domestic past yr.
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Past 30-days QSR Users: Adults 18 or older
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= who Listened to HUBBARD RADIO in the past 7 days ® CINCINNATI

Total Mon:bfy QSR Users: ST Avg. Monthly QSR Meals:

27.9% more likely to smoke cigarettes.

37.2% or 656,480 of CINCINNATI Metro Adults 18 or older Listened to HUBBARD RADIO in the past 7 days.
Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days are 3.% more likely to use QSRs past
mo., 3.2% more likely to use Sit-Down Restaurants past mo., 10.5% more likely to use Casinos past yr.,

Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older
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Past 30-days QSR Users: Adults 18 or older
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= who Listened to WKRQ-FM in the past 7 days

Total Monthly QSR Users:
89.9% 86.9%

m CINCINNATI

Avg. Monthly QSR Meals:

more likely to smoke cigarettes.

13.8% or 244,123 of CINCINNATI Metro Adults 18 or older Listened to WKRQ-FM in the past 7 days.
Adults 18 or older who Listened to WKRQ-FM in the past 7 days are 3.5% more likely to use QSRs past mo.,
5.6% more likely to use Sit-Down Restaurants past mo., 30.8% more likely to use Casinos past yr., 30.3%

Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older

1time

2 times

3 times

4times

10.1%

5 times

6-9times

10times or more

® who Listened to WKRQ-FM in the past 7 days

B CINCINNATI

Total Monthly Sit-Down Restaurant Users:
81.0% 76.7%

Avg. Monthly Sit-Down Restaurant Meals:

Drank Past 30-days: Adults 18 or older

Liquor

703,348 39.9%

Any Type of Beer prrem

39.8%

Wine 521,276 29.6%

Domestic Light Beer

I

504,070 28.6%
Domestic Regular Beer priwrn 27.3%
Aporon Henr -
Microbrew / Craft Beer 11, 6‘3‘56’1%
= who Listened to WKRQ-FM in the past 7 days m CINCINNATI
CINCINNATI Metro Scarborough R2 2025: Sep24-Jul25

Qual Intab

(8it-Down Restaurants Used Past 30-days)

fao  Bagel

h

Pun  Meman  Chnele  Caftee Steakbouse Wings/ 1 s Upsale  iogian/
Wouse / surgers | Donut. Thai
coffee Bar Sports Bar Bakery other
asian
= who listened to WKRQ-PM in the past 7 days = CINCINNATI
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Listened to WKRQ-FM in the past 7 days 18.5%

anciaT 20.0%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines
Bar / Nightclub

191,713 10.9% )

EEETR—7.0%
EECETR oan

29.5%

Table Games (Craps, Poker, etc.)

Upscale Restaurant

Sports Betting 10.4%

Stage Show / Concert 9.8%

39.1%

Used Past 30-days: Adults 18 or older

%

Other Gambling 22.5?126 09.48 84
5 .1% . — "
Pa PR 1.2% Casinos visited past 12 Yes ] / Cannabis Cigarettes Vape
® who Listened to WKRQ-FM in the past 7 days B CINCINNATI = who listened to WKRQ-FM in the past 7 days m CINCINNATI
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Past 30-days QSR Users. Adults 18 or older

2 times

3 times

4 times

6 -9times

10times or more

® who Listened to WREW-FM in the past 7 days ® CINCINNATI

Total Mon:hfy QSR Users: ST Avg. Monthly QSR Meals:

e mvem 0 B2

likely to smoke cigarettes.

13.3% or 234,924 of CINCINNATI Metro Adults 18 or older Listened to WREW-FM in the past 7 days.
Adults 18 or older who Listened to WREW-FM in the past 7 days are 1.% more likely to use QSRs past mo.,
1.1% less likely to use Sit-Down Restaurants past mo., 9.% more likely to use Casinos past yr., 26.8% more

1time

2 times

3 times
4 times
5 times
6-9times

10times or more

75.9% 76.7%

# who Listened to WREW-FM in the past 7 days M CINCINNATI
Total Monthly Sit-Down Restaurant Users:  Avg. Monthl, Sl't-Dawn Restaurant Meals:

Drank Past 30-days: Adults 18 or older

Liquor

Any Type of Beer

Wine

Domestic Light Beer
Domestic Regular Beer
Imported Beer
Microbrew / Craft Beer

481,388 27.3%

d
204,784 11.6%

mwho Listened to WREW-FM in the past 7 days m CINCINNATI

Slot Machines
Bar / Nightclub
Table Games (Craps, Poker, etc.)
Upscale Restaurant
Sports Betting
Stage Show / Concert
Other Gambling
P B 12%
® who Listened to WREW-FM in the past 7 days

CINCINNATI Metro Scarborough R2 2025: Sep24-Jul25 Qual Intab 247
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older

-Down Restaurants Used Past 30-days)

Pz mexan  Chinese mln Steakhouse wuq makan  sagel/  Upsaale Mu/
Donut s Thal
comee s nr sum u Bakery mm
asian
=wha Listened to WREW-FM in the past 7 days = CINCINNATI

Used Restaurant Delivery Service Past 30-days (Grubhub, L'ber Eat:, etc.)
who Listened to WREW-V in the past 7 days _

anciaT 20.0%

Past 12 months Casino Activities: Adults 18 or older

29.5%

Used Past 30-days: Adults 18 or older

Casinos visited past 12
W CINCINNATI

Radio Stations: WREW-FM

Marij / Cannabis Cigarettes Vape

= who Listened to WREW-FM in the past 7 days = CINCINNAT



CINCINNATI'S NEW COUNTRY!

Past 30-days QSR Users: Adults 18 or older

10.1%
11.8%
19.3%

m CINCINNATI

1time

3 times

4 times

5times

6 -9times

10times or more
wwho Listened to WUBE-FM in the past 7 days

Total Agfgg!fy QSR Users: Avg. Monthly QSR Meals:

likely to smoke cigarettes.

15.% or 264,509 of CINCINNATI Metro Adults 18 or older Listened to WUBE-FM in the past 7 days.
Adults 18 or older who Listened to WUBE-FM in the past 7 days are 4.7% more likely to use QSRs past mo.,
3.4% more likely to use Sit-Down Restaurants past mo., .7% less likely to use Casinos past yr.,, 26.6% more

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

10.1%

€ ®

1time

2 times

3 times

4 times

5 times

6-9times

10times or more

® who Listened to WUBE-FM in the past 7 days
Avg. Monthly Sit-Down Restaurant Meals:

B CINCINNATI

Total Monthly Sit-Down Restaurant Users:
79.3% 76.7%

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Ii

F——

Pizs  Medicon  Chinese  Coffee  Steskhouse Wings/ 7 Upsale  indian/
House / Burgers | Dot/ Thai/
Caftee Bar Sports Bar Bakery Other
asian
=who listened to WUBE-FM in the past 7 days = CINCINNATI

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
wha Listened to WUBE-FM in the past 7 days 16.0%

anciaT 20.0%

Drank Past 30-days: Adults 18 or older

Liquor
Any Type of Beer
Wine

Domestic Light Beer

13.6%
11.6%

Domestic Regular Beer

Imported Beer
Microbrew / Craft Beer precrm
= who Listened to WUBE-FM in the past 7 days m CINCINNATI

CINCINNATI Metro Scarborough R2 2025: Sep24-Jul25

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

29.5%
Bar / Nightclub

Table Games (Craps, Poker, etc.) §
Upscale Restaurant

Sports Betting

Stage Show / Concert

Other Gambling

Spa | Casinos visited past 12 Yes

Used Past 30-days: Adults 18 or older

09.48

Marij / Cannabis Cigarettes

Vape

Qual Intab

# who Listened to WUBE-FM in the past 7 days W CINCINNATI
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Past

Total Monthly QSR Users:
91.6% 86.9%

30-days QSR Users: Adults 18 or older

1time

simes YTy
wmwho Listened to WYGY-FM in the past 7 days m CINCINNATI
Avg. Monthly QSR Meals:

5times

6 -9times

10times or more

o= I

5.2% or 92,227 of CINCINNATI Metro Adults 18 or older Listened to WYGY-FM in the past 7 days.

Adults 18 or older who Listened to WYGY-FM in the past 7 days are 5.5% more likely to use QSRs past mo.,
15.1% more likely to use Sit-Down Restaurants past mo., 7.4% more likely to use Casinos past yr.,, 52.8%
more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

1time

2 times

3 times

4 times

5 times

6-9times

10times or more

88.3%

= who Listened to

WYGY-FM in the past 7 days

Total Monthly Sit-Down Restaurant Users:
76.7%

14.0%

H CINCINNATI
Avg. ly Sit-Down

Meals:

Drank Past 30-days: Adults 18 or older

Any Type of Beer

Domestic Light Beer

Liquor

703,338 39.9%

701,990 39.8%

Wine

521,276 29.6%

504,070 28.6%

Top-10 Cuisines: Adults 18 or older

(5it-Down Restaurants Used Past 30-days) ﬁ
o
h

fan  sagel

Piza Mexian  Chinese  Coffee Steakhouse Wings/ ! Upsale indian/
House / Burgers | Donut s Thai/
Caffee Bar Sports Bar Bakery Other
asian
= who listened to WYGY-FM in the past 7 days =CINCINNATI

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Listened to WYGY-FM in the past 7 days [ ASSINIIIN 26.1%

anciaT 20.0%

Past 12 months Casino Activities: Adults 18 or older

Wy —

Slot Machines frfr ~29,5%

Table Games (Craps, Poker, etc.) prrerm 10.9%

Upscale Restaurant

Used Past 30-days: Adults 18 or older

%

Domestic Regular Beer Sports Betting M 7.0%
Imported Beer T ; v v Stage Show / Concert m 6.4%
Microbrew / Craft Beer m&’?‘l% ' Other Gambling 2.5% : 28'n2g
Spa m'i’fz% Casinos visited past 12 hs: Yes Marijuana / Cannabis Cigarettes Vape
= who Listened to WYGY-FM in the past 7 days m CINCINNAT # who Listened to WYGY-FM in the past 7 days W CINCINNATI =whao listened to WYGY-FM in the past 7 days mCINCINNATI
CINCINNAT! Metro Scarborough R2 2025: Sep24-Jul 25 Qual Intab 95

All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Radio Stations: WYGY-FM



HUBBARD
RADIO

37.2% or 656,480 of CINCINNATI Metro Adults 18 or older Listened to HUBBARD RADIO in the past 7 days.
Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days are 12.5% more likely to have a 401K,
15.2% more likely to have an Auto Loan, 19.5% more likely to Invest/Trade Stocks Online, .1% less likely to pay
with their Debit Card.

mﬁﬂlnvestments Owned: Adults 18 or older

401K Plan

795,901

45.2%

IRA (Individual Retirement Account)

588,505 33.4%

11.9%

251,066

Stocks or Stock Options

Mutual Funds

14.2%
Money Market Funds 1::3;

529 Plan / College Savings Plan

12.8%
190,496 10.8%
7.5%
134,973 &}

Bonds

Financial Services Has and/or Uses: Adults 18 or older

7.9% 7.8% 6.4% 5.9% 7.1% 503

P, a0 o0 1791 7m Lim s
Other (Crypto / NFTs / Metals, etc.) 7.4% Checking Debitor ATM  Savings  CreditCard  Online Mobile  Online Bill Home Autoloan  Money  Certificates of Studentloan Personal Loan  Home  Refinanced
Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Improvement  Home
Second Home or Real Estate Property 3-1% Account Loanor Home  Mortgage
a6% Equity loa
¥ who Listened to HUBBARD RADIO in the past 7 days W CINCINNATI » who Listened to HUBBARD RADIO in the past 7 days m CINCINNATI
Professional Services Used*: Adults 18 or older 'm'Past 3-Months Payment Methods Used: Adults 18 or older
M5
Online Investing / Stock Trading
3 . 3 9.5%
Insurance Agent at a Local Office (not online) 3%
e " (@ @
Estate Planning 71_':,’: GAIEALY O6% 9.3% . .0 g ye
2.3% 2.1%
Real state Agert Pl 5% ; o . ; _., = .. : ™ - L [l
9 2 3.7% (*Past 12 Months) VIsA Venmo Debit Card  MasterCard Zelle Cash App ApplePay  GooglePay American  Store Credit  Discover  SquareCash Facebook Samsung Pay
Divorce / Family Attorney m% Express Card Messenger
¥ who Listened to HUBBARD RADIO in the past 7 days W CINCINNATI m who Listened to HUBBARD RADIO in the past 7 days m CINCINNATI
CINCINNAT! Metro Scarborough R2 2025: Sep24-Jul25 Qual Intab 671
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102

' CINCINNATI'S
HIT MUSIC

13.8% or 244,123 of CINCINNATI Metro Adults 18 or older Listened to WKRQ-FM in the past 7 days.

Adults 18 or older who Listened to WKRQ-FM in the past 7 days are 12.2% more likely to have a 401K, 12.8%
more likely to have an Auto Loan, 74.8% more likely to Invest/Trade Stocks Online, 5.6% more likely to pay
with their Debit Card.

mﬁélnvestments Owned: Adults 18 or older
401K Plan

IRA (Individual Retirement Account) ety BA%

438,788 24.9%

Mutual Funds w'sﬁ_m
Money Market Funds 1;_3;2‘
529 Plan / College Savings Plan m 18.8%

Stocks or Stock Options

Bonds ﬁ*, 7%
8.0%
Other (Crypto / NFTs / Metals, etc.) pprpes’ 7

Second Home or Real Estate Property m:’:
¥ who Listened to WKRQ-FM in the past 7 days  CINCINNATI

Financial Services Has and/or Uses: Adults 18 or older

8.1% 7.8% 657% 5.0% 57% 5.9%

Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Personal Loan ~ Home Refinanced

Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Improvement  Home
Account Loanor Home Mortgage
Equity Loan

m who Listened to WKRQ-FM in the past 7 days m CINCINNATI

Professional Services Used*: Adults 18 or older 'E'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

325,033 18.4%

Financial Planner

302,855 17.2%

Online Investing / Stock Trading
Insurance Agent at a Local Office (not online)

Accountant

21%
EEREE 23%

Estate Planning

Real Estate Agent a3%

:\‘I

2%
Divorce / Family Attorney 2.0%
¥ who Listened to WKRQ-FM in the past 7 days W CINCINNATI

CINCINNAT! Metro Scarborough R2 2025: Sep24-Jul25 Qual Intab

]

8.0% (*Past 12 Months) paypal VIsA Venmo  DebitCard MasterCard  Zelle CashApp  Apple Pay

ALY 104% 0.3%  g.8% g1

Google Pay  American  Store Credit  Discover  SquareCash  Facebook Samsung Pay

Express Card Messenger
m who Listened to WKRQ-FM in the past 7 days mCINCINNATI
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Adults

13.3% or 234,924 of CINCINNATI Metro Adults 18 or older Listened to WREW-FM in the past 7 days.

18 or older who Listened to WREW-FM in the past 7 days are 7.7% more likely to have a 401K, 35.3%

more likely to have an Auto Loan, 11.4% more likely to Invest/Trade Stocks Online, 17.5% more likely to pay
with their Debit Card.

mﬁélnvestments Owned: Adults 18 or older

401K Plan 765,901

IRA (Individual Retirement Account) iy

Stocks or Stock Options

12.2%
14.2%

11.5%
12.8%

33.4%

Mutual Funds 251,066

Money Market Funds

7.8%
10.8%

529 Plan / College Savings Plan

Financial Services Has and/or Uses: Adults 18 or older

7.3%

134,973 &} 7/411.9%)
Other (Crypto / NFTs / Metals, etc.) 7.4% Checking Debitor ATM  Savings  CreditCard  Online Mobile  Online il Home Autoloan  Money  Certificates of Studentloan Personal Loan  Home  Refinanced
Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Improvement  Home
Second Home or Real Estate Property E 1:'923% Account Loanor Home  Mortgage
Equity Loan
W who Listened to WREW-FM in the past 7 days W CINCINNATI » who Listened to WREW-FM in the past 7 days m CINCINNATI
Professional Services Used*: Adults 18 or older 'm'Past 3-Months Payment Methods Used: Adults 18 or older
Online Investing / Stock Trading
3 . 12.5%
Insurance Agent at a Local Office (not online) M
3.6%
e s o @ @
Estate Planning 2-‘:;2 9.3% 9.3% o9 1%
2.1%
Real Estate Agent n 22‘? s : = = : . - ‘ m
9 2 1.4% (*Past 12 Months) Venmo Debit Card  MasterCard Zelle Cash App ApplePay  GooglePay American  Store Credit  Discover  SquareCash Facebook Samsung Pay
Divorce / Family Attorney & 2.0% Express Card Messenger
®who Listened to WREW-FM in the past 7 days W CINCINNATI m who Listened to WREW-FM in the past 7 days m CINCINNATI
CINCINNAT! Metro Scarborough R2 2025: Sep24-Jul25 Qual Intab 247
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15.% o0
Adults

more |

CINCINNATI'S NEW COUNTRY!

r 264,509 of CINCINNATI Metro Adults 18 or older Listened to WUBE-FM in the past 7 days.
18 or older who Listened to WUBE-FM in the past 7 days are 16.5% more likely to have a 401K, 14.8%

ikely to have an Auto Loan, 2.4% less likely to Invest/Trade Stocks Online, 1.6% less likely to pay with

their Debit Card.

mﬁélnvestments Owned: Adults 18 or older

401K Plan 7‘9‘5,90] 45.2% B

33.4%

IRA (Individual Retirement Account) wﬁ;‘

Stocks or Stock Options

13.5%
14.2%

2, : 10.4%
225,098 12.8%
8.1%
10.8%

Mutual Funds
Money Market Funds

529 Plan / College Savings Plan

71.4%
134,973 R}

71%
7.4%

Second Home or Real Estate Property Et:i

# who Listened to WUBE-FM in the past 7 days

Bonds

Other (Crypto / NFTs / Metals, etc.)

M CINCINNATI

Financial Services Has and/or Uses: Adults 18 or older

7.0% 7.8% BA% g 7.5% g g

Home Refinanced
Improvement Home
Loanor Home Mortgage

Equity Loan

R I

Auto Loan Certificates of Studentloan Personal Loan

Deposit [CDs)

Mobile
Banking

Online Bill
Paying

Home
Mortgage

Credit Card Money
Market

Account

Online
Banking

savings
Account

Checking  Debit or ATM
Account card

w who Listened to WUBE-FM in the past 7 days m CINCINNATI

Professional Services Used*: Adults 18 or older

Tax Preparation Service x B
L 325,033 18.4%
302,855 17.2%

Financial Planner

Online Investing / Stock Trading

Insurance Agent at a Local Office (not online)

9.6%
8.3%
7.8%

21%

:0.5%
2.2%

Estate Planning

Real Estate Agent

Divorce / Family Attorney & 1;& (*Past12 Months)
¥ who Listened to WUBE-FM in the past 7 days W CINCINNATI
CINCINNAT! Metro Scarborough R2 2025: Sep24-Jul25 Qual Intab 281
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f\'Past 3-Months Payment Methods Used: Adults 18 or older

oo 2% 76% 8%

-

Venmo American  Store Credit  Discover  Square Cash  Facebook Samsung Pay
Express Card Messenger
® who Listened to WUBE-FM in the past 7 days m CINCINNATI

Cash App Apple Pay  Google Pay

Zelle

VIsA Debit Card  MasterCard

Radio Stations: WUBE-FM



97.3

FWOLF

more

5.2% or 92,227 of CINCINNATI Metro Adults 18 or older Listened to WYGY-FM in the past 7 days.
Adults 18 or older who Listened to WYGY-FM in the past 7 days are 14.8% more likely to have a 401K, 8.6%

likely to have an Auto Loan, 7.2% more likely to Invest/Trade Stocks Online, 14.8% less likely to pay with

their Debit Card.

mﬁélnvestments Owned: Adults 18 or older
401K Plan

IRA (Individual Retirement Account)

33.4%

588,945

16.3%
251,066 14.2%

Stocks or Stock Options

Mutual Funds

N d Financial Services Has and/or Uses: Adults 18 or older

Money Market Funds  gsfamm u_’;"‘_g%
5 £l 13.7%
529 Plan / College Savings Plan o.s% - - o
Bonds m e % e 5% 5.9%
s .. .
Other (Crypto / NFTs / Metals, etc.) 7.4% Checking Debitor ATM  Savings  CreditCard  Online Mobile  Online Bill Home Autoloan  Money  Certificates of Studentloan Personal Loan  Home  Refinanced
Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Improvement  Home
Second Home or Real Estate Property mﬁ’:lm Account l\:;._z mﬁ Mortgage
¥ who Listened to WYGY-FM in the past 7 days. W CINCINNATI ® who Listened to WYGY-FM in the past 7 days m CINCINNATI
Professional Services Used*: Adults 18 or older 'm'Past 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service gl 1;33 T y
Financial Planner 300,855 - 17.2%
Online Investing / Stock Trading oD
Insurance Agent at a Local Office (not online) l‘dB 160
oo D e o
Estate Phanning Eﬂ:‘”‘ ALY 9.0% 9.3% 2.1%
2.5% 2.5% 2.1%
Real Extate fgent E”; 2% e o - J e
9 2 3.9% (*Past 12 Months) Debit Card  MasterCard ApplePay  GooglePay  American  Store Credit  Discover  SquareCash Facebook Samsung Pay
Divorce / Family Attorney En% Express Card Messenger
» who Listened to WYGY-FM in the past 7 days W CINCINNATI mwho Listened to WYGY-FM in the past 7 days m CINCINNATI
CINCINNATI Metro Scarborough R2 2025: Sep24-Jul25 Qual Intab a5
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and 56 seconds each week with All Forms of Media.

R A D l O 100.% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend an avg. of 9 hours and 27 minutes each week
listening to All Local AM/FM Radio, representing 12.3% of total time spent with all forms of Media.

I H U BBAR D Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend an average of 3 days, 4 hours, 48 minutes

Avg. H:M:S5/week with All Forms of Media:
Adults 18 or older

Concurrent

U8 o Ustinea (6 HUBBARD CINCINNATI
RADIO in the past 7 days

% of Total
Weekly H:M:

m who Listened to HUBBARD RADIO in the past 7 days H CINCINNATI
CINCINNATI  Metro  Scarborough R2 2025: Sep24-Jul25  Qual Intab 671 CINCINNATI ~ Metro  Scarborough R2 2025: Sep2d-jul25 ~ Qual Intab 1,839 HU d Share of Everything
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' CINCINNATI'S
HIT MUSIC

% of Total
Weekly H:M:

Adults 18 or older who Listened to WKRQ-FM in the past 7 days spend an average of 3 days, 2 hours, 0 minutes and 22
seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to WKRQ-FM in the past 7 days spend an avg. of 9 hours and 11 minutes each week listening
to All Local AM/FM Radio, representing 12.4% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

Concurrent
vsoge 8 who Liste“;ga'?og‘kxacrm in CINCINNATI
the past 7 days

®m who Listened to WKRQ-FM in the past 7 days m CINCINNATI
CINCINNATI ~ Metro  Scarborough R2 2025: Sep24-Jul25  Qual Intab 272 CINCINNATI ~ Metro  Scarborough R2 2025: Sep2d-jul25 ~ Qual Intab 1,839 HUb d Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. S G ARG AT S for Anything
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Adults 18 or older who Listened to WREW-FM in the past 7 days spend an average of 3 days, 3 hours, 20 minutes and
35 seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to WREW-FM in the past 7 days spend an avg. of 10 hours and 44 minutes each week listening
to All Local AM/FM Radio, representing 14.3% of total time spent with all forms of Media.

Weekly

Reach %:

Avg. H:M:S/week with All Forms of Media:

Adults 18 or older
Concurrent
UKo Lstede1 25 VREW-FM in CINCINNATI
the past 7 days
% of Total
Weekly H:m:

= who Listened to WREW-FM in the past 7 days = CINCINNATI
CINCINNATI ~ Metro  Scarborough R2 2025: Sep24-Jul25  Qual Intab 247 CINCINNATI ~ Metro  Scarborough R2 2025: Sep2d-jul25 ~ Qual Intab 1,839 HUbbCI rd Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to WUBE-FM in the past 7 days spend an avg. of 10 hours and 59 minutes each week listening
to All Local AM/FM Radio, representing 13.5% of total time spent with all forms of Media.

' Adults 18 or older who Listened to WUBE-FM in the past 7 days spend an average of 3 days, 9 hours, 22 minutes and 47
]

CINCINNATI'S NEW COUNTRY!

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

Concurrent
UK o st b3 TSNUBE FM in CINCINNATI
the past 7 days
% of Total
Weekly H:M:

= who Listened to WUBE-FM in the past 7 days = CINCINNATI
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g1 3 | Adults 18 or older who Listened to WYGY-FM in the past 7 days spend an average of 3 days, 0 hours, 18 minutes and 38
[

l' seconds each week with All Forms of Media.
a\ﬂ “

100.% of Adults 18 or older who Listened to WYGY-FM in the past 7 days spend an avg. of 11 hours and 31 minutes each week listening
to All Local AM/FM Radio, representing 15.9% of total time spent with all forms of Media.
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Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend an average of 2 days, 10 hours, 43
l H U BBARD minutes and 0 seconds each week with All Forms of Ad-Supported Media.
RADIO

100.% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend an avg. of 8 hours and 51 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 15.1% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Listened to WKRQ-FM in the past 7 days spend an average of 2 days, 6 hours, 3 minutes and 33
seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who Listened to WKRQ-FM in the past 7 days spend an avg. of 8 hours and 40 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 16.% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Listened to WREW-FM in the past 7 days spend an average of 2 days, 9 hours, 57 minutes and
23 seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who Listened to WREW-FM in the past 7 days spend an avg. of 10 hours and 9 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 17.5% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Listened to WUBE-FM in the past 7 days spend an average of 2 days, 16 hours, 2 minutes and 26
seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who Listened to WUBE-FM in the past 7 days spend an avg. of 10 hours and 28 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 16.4% of total time spent with all forms of Ad-Supported Media.
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3 Adults 18 or older who Listened to WYGY-FM in the past 7 days spend an average of 2 days, 6 hours, 52 minutes and 45
910 seconds each week with All Forms of Ad-Supported Media.

Ml' 100.% of Adults 18 or older who Listened to WYGY-FM in the past 7 days spend an avg. of 10 hours and 18 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 18.8% of total time spent with all forms of Ad-Supported Media.
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HUBBARD
| RADIO

for an avg. of 76. minutes/day.

| Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend an average of 8 hours
and 23 minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio
(Local Radio delivers 15.1% of Time with Ad-Supported Media.)

Top-13 AII Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older
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| Adults 18 or older who Listened to WKRQ-FM in the past 7 days spend an average of 7 hours and 43
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
' Moee avg. of 74.3 minutes/day. (Local Radio delivers 16.% of Time with Ad-Supported Media.)

Top-13 AII Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older
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| Adults 18 or older who Listened to WREW-FM in the past 7 days spend an average of 8 hours and 16
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an

avg. of 87.1 minutes/day.

(Local Radio delivers 17.5% of Time with Ad-Supported Media.)

Top-13 AII Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older
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CINCINNATI'S NEW COUNTRY!

avg. of 89.8 minutes/day.

| Adults 18 or older who Listened to WUBE-FM in the past 7 days spend an average of 9 hours and 8
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 16.4% of Time with Ad-Supported Media.)

Top-13 / AII Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older
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| Adults 18 or older who Listened to WYGY-FM in the past 7 days spend an average of 7 hours and 50
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 18.8% of Time with Ad-Supported Media.)

Top-13 AII Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older
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656,480 or 100.% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days listen to
I ‘ HU BBAHD Ad-Supported Local AM/FM Radio for an average of 76. minutes every day representing 49.5% of all
RADIO time spent daily with Ad-Supported Audio.
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244,123 or 100.% of Adults 18 or older who Listened to WKRQ-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 74.3 minutes every day representing 48.1% of all
time spent daily with Ad-Supported Audio.
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234,924 or 100.% of Adults 18 or older who Listened to WREW-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 87.1 minutes every day representing 46.7% of all
time spent daily with Ad-Supported Audio.
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264,509 or 100.% of Adults 18 or older who Listened to WUBE-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 89.8 minutes every day representing 50.8% of all
time spent daily with Ad-Supported Audio.
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92,227 or 100.% of Adults 18 or older who Listened to WYGY-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 88.4 minutes every day representing 49.2% of all
time spent daily with Ad-Supported Audio.
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I H U BBAHD 656,480 or 100.% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days listen to

Ad-Supported Local AM/FM Radio for an average of 76. minutes every day representing 49.5% of all
RADIO time spent daily with Ad-Supported Audio.

Weekly

Avg. Hours+Minutes/day with Ad-Supported
Reach %
100.0%

Audio: Adults 18 or older

"Share of Ad-Supported Audio” 2

who Listened to HUBBARD CINCINNATI
RADIO in the past 7 days

28.0%

B8k Lt 10.4% 124%

Weekly
Total
Persons

71%  6.0% 7.4% 1% g9

5.1% 5.3% 45% 4.4% 5.2%

6.5%

- L 2.1%
= i ST L
Reached: 656,480 1,388,395 183,541 429,358 90,462 252,827 46,390 105986 68,495 218,005 48,500 159,726 44,090 90,239 34,746 78,947 29,202 92,042 13,341 36,743
Local AM/FM Podcasts TV Music Spotify YouTube Music Pandora iHeartRadio Amazon Music All Others SiriusXMm
Avarage Radio Channels
Daily Mi
® who Listened to HUBBARD RADIO in the past 7 days m CINCINNATI

CINCINNATI Metro Scarborough R2 2025: Sep24-jul25 Qual Intab 671 CINCINNATI Metro Scarborough R2 2025: Sep24-Jul25 Qual Intab 1,839
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

*® Share of Everything

(Radio Stations: WKRQ-FM OR Radio Stations: WREW-FM OR Radio Stations: WUBE-FM OR Radio Stations: WYGY-FM)



244,123 or 100.% of Adults 18 or older who Listened to WKRQ-FM in the past 7 days listen to Ad-
' ] 2 Supported Local AM/FM Radio for an average of 74.3 minutes every day representing 48.1% of all
CINCINNATI'S

HIT MUSIC time spent daily with Ad-Supported Audio.
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234,924 or 100.% of Adults 18 or older who Listened to WREW-FM in the past 7 days listen to Ad-

Supported Local AM/FM Radio for an average of 87.1 minutes every day representing 46.7% of all
time spent daily with Ad-Supported Audio.
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264,509 or 100.% of Adults 18 or older who Listened to WUBE-FM in the past 7 days listen to Ad-
B-los ' Supported Local AM/FM Radio for an average of 89.8 minutes every day representing 50.8% of all
(]
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91 3 92,227 or 100.% of Adults 18 or older who Listened to WYGY-FM in the past 7 days listen to Ad-
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_,w“l' Supported Local AM/FM Radio for an average of 88.4 minutes every day representing 49.2% of all
E time spent daily with Ad-Supported Audio.
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HUBBARD
B RADIO

Local AM/’FM Radio Formats (Persons & % Reach): Adults 18 or old

Country

Classic Hits

Adult Contemporary
News/Talk/Information
Adult Hits

Album Oriented Rock
HotAC

Classic Rock

Active Rock

Pop Contemporary Hit Radio
Urban Contemporary
Urban AC

Alternative

656,480 or 100.% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Country, Adult Hits, Hot AC, Adult Contemporary,
and Classic Hits.
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244,123 or 100.% of Adults 18 or older who Listened to WKRQ-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Hot AC, Adult Contemporary, Classic Hits, Adult
. bt Hits, and Country.
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234,924 or 100.% of Adults 18 or older who Listened to WREW-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Hits, Adult Contemporary, Classic Hits,
Country, and Hot AC.
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CINCINNATI'S NEW COUNTRY!

Local AM/’FM Radio Formats (Persons & % Reach): Adults 18 or old

Country

Classic Hits

Adult Contemporary
News/Talk/Information
Adult Hits

Album Oriented Rock
HotAC

Classic Rock

Active Rock

Pop Contemporary Hit Radio
Urban Contemporary
Urban AC

Alternative

264,509 or 100.% of Adults 18 or older who Listened to WUBE-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Country, Classic Hits, Adult Contemporary,
News/Talk/Information, and Adult Hits.

s 1 2e0i s
2isiss 177
s 17
2is0se |
[atis 10

a5
ey | o

who Listened to WUBE-FM CINCINNATI
in the past 7 days

Avg. Hours+Minutes/day with Local
AM/FM Radio: Adults 18 or older

= who Listened to WUBE-FM in the past 7 days = CINCINNATI

er Lo

% Time Spenc

%

cal AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Adult
Contemporary | Classic Hits

Urban AC Alternative 363 35.5

47.3 38.4

Pop

Urban News/Talk/Info Contem

rmation
374

Active Rock
35.4

Album
Adult Hits Oriented Rock Country
418 37.0 275

S Alternative Classic Rock
Classic Hits 256 253

26.3

Country Album

Oriented
Rock Hot AC
240 228

Active Rock
261 Y

Urban
Adult Contemporar
Contemporary y Urban AC
257 25.0 209

= who Listened to WUBE-FM in the past 7 days

= CINCINNATI

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older

% Time spenc

12.3%)

[Average Week)
Country

Classic Hits

Adult Contemporary
Adult Hits
News/Talk/Iinformation
Album Oriented Rock
Hot AC

Classic Rock

Active Rock

Pop Contemporary Hit Radio
Urban Contemporary
Urban AC

Alternative

CINCINNATI

Avg. Hours+Minutes/day with Ad-
Supported Local AM/FM Radio:
18 orolder

who Listened to WUBE-FM CINCINNATI

in the past 7 days

= who Listened to WUBE-FM in the past 7 days
Metro Scarborough R2 2025: Sep24-jul25

m CINCINNATI
Qual Intab 281

[T

g
B

[ 74|

o
[
£

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. Ail rights reserved.

Ad—Suﬁg orted Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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91 3 92,227 or 100.% of Adults 18 or older who Listened to WYGY-FM in the past 7 days listen to Ad-Supported
,.wnlj Local AM/FM Radio. The Top-5 Formats are Country, Adult Contemporary, Adult Hits, Classic Hits, and
Classic Rock.
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HUBBARD
RADIO

Avg. Week All Video (Persons & % Reach): Adults 18 or older

Local TV Stations

Non-Premium Cable TV...
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Roku + The Roku Channel
Hulu/Hulu + Live TV {(any Hulu)
TikTok
AppleTV+fubo,Pluto, Tubi, etc.
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Peacock

Disney+

Premium Cable TV Networks

447,522 or 68.2% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days watch
Ad-Supported Local TV Stations for an average of 109.8 minutes every day representing 32.2% of all
time spent daily with Ad-Supported Video.
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160,582 or 65.8% of Adults 18 or older who Listened to WKRQ-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 107.4 minutes every day representing 35.1% of all
time spent daily with Ad-Supported Video.
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167,467 or 71.3% of Adults 18 or older who Listened to WREW-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 76.6 minutes every day representing 26.9% of all time
spent daily with Ad-Supported Video.
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CINCINNATI'S NEW COUNTRY!
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184,322 or 69.7% of Adults 18 or older who Listened to WUBE-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 123.6 minutes every day representing 32.6% of all
time spent daily with Ad-Supported Video.

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

R,

w
=

Amazon
Prime/IMDb
[FireTV._..

Premiu Hulu/H
m... ulu +...

Para
Non-
Premium
Cable TV
Networks
109.0

mo...

|

YouTu |
be Disne
Vide... y+...

Local TV
Stations
129.7

Amazon
Prime/IMDb
[FireTV...

Hulu/H
ulu +..

AppleT
V+,fu...

Premi
um
Cab...

Non-
Premium
Cable TV
Networks

99.7

Para
mo...

® who Listened to WUBE-FM in the past 7 days

W CINCINNATI

Avg. Week Ad-Supported Video (Persons & % Reach): Adults 18 or older Avg

Local TV Stations

Non-Premium Cable TV...

Amazon Prime/IMDb/FireTV
YouTube Video

TikTok

Hulu/Hulu + Live TV (any Hulu)
Peacock

Paramount+
AppleTV+ fubo, Pluto, Tubi, etc.
Netflix

Disney+

Roku + The Roku Channel
Premium Cable TV Networks

CINCINNATI

All Graphs and soefo.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Tot! persons:

Avg. Hours+Minutes/day with Ad-
Supported Video: Adults 18 or older

N -

_ 0.0% who Listened to WUBE-FM CINCINNATI
0.0% in the past 7 days
® who Listened to WUBE-FM in the past 7 days M CINCINNATI
Metro Scarborough R2 2025: Sep24-Jul25 Qual Intab 281

Time spent:

4,0%

Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local TV Stations
123.6

Amazon
Prime/IM
Db/FireTV

49.8

Non-Premium Cable TV
Networks
105.0

YouTu Net [ keac

be flix (IO
Video 4. k
20.7 3 1.

Hulu...

Para... Ap...

Local TV Stations
125.2

Amazon
Prime/IM
Non-Premium Cable TV Db/FireT
Networks Vv
96.2 42.7

Hulu/Hul
u+..

Netflix =~ Pea

117 C...
YouTube

Video
259

TikTok

137 Appl... Pa...

= who Listened to WUBE-FM in the past 7 days

Radio Stations: WUBE-FM

= CINCINNATI
*® Share of Everything



Avg. Week All Video (Persons & % Reach): Adults 18 or older

Local TV Stations
Non-Premium Cable TV...

Netflix

YouTube Video

Amazon Prime/IMDb/FireTV

Roku + The Roku Channel

Hulu/Hulu + Live TV {(any Hulu)

65,068 or 70.6% of Adults 18 or older who Listened to WYGY-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 92.4 minutes every day representing 29.7% of all time

spent daily with Ad-Supported Video.

Avg. Hours+Minutes/day with

TikTok Video: Adults 18 or older

AppleTV+fubo,Pluto, Tubi, etc.
Paramount+

7:34
Peacock

.3%
oy R T, 5 st oo
Premium Cable TV Networks m - 4%_4%
= who Listened to WYGY-FM in the past 7 days m CINCINNATI

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

22,

a
g.

Roku + The
Roku
Channel...

Netflix
24.8

Non-Premium Cable TV
Networks
101.2

Amaz Hulu/Hu AppleT
on +... V+,fu...
Prime

Local TV Stations
98.3

Local TV
Stations
129.7

Non-
Premium
Cable TV
Networks

99.7

Amazon
Prime/IMDb
[FireTV...

Hulu/H
ulu +..

AppleT
V+,fu...

Premi
um
Cab...

Para
mo...

® who Listened to WYGY-FM in the past 7 days

W CINCINNATI

Avg. Week Ad-Supported Video (Persons & % Reach): Adults 18 or older Avg

Totmi Persons:

Local TV Stations
Non-Premium Cable TV...
Amazon Prime/IMDb/FireTV

O e [ — .
ok P — O

Hulu/Hulu + Live TV (any Hulu)
Peacock

Paramount+
AppleTV+ fubo, Pluto, Tubi, etc.
Netflix

Disney+

Roku + The Roku Channel

Avg. Hours+Minutes/day with Ad-
Supported Video: Adults 18 or older

0

Premium Cable TV Networks _ g% Moiﬁs;f:': !Tva'm CincinAT
u who Listened to WYGY-FM in the past 7 days M CINCINNATI
CINCINNAT! Metro Scarborough R2 2025: Sep24-Jul25 Qual Intab 95

Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

o
o
A R

o
=
R

Amazon
Prime/IM
Db/FireTV

273

TikTok
13.8

Non-Premium
Cable TV
Networks

95.0

Par Ap
am ple

Local TV Stations -

92.4

Local TV Stations
125.2

Non-Premium Cable TV

Networks
96.2

Hulu/Hul
u+.. 117 C

YouTube
Video
259

TikTok
137

Amazon
Prime/IM
Db/FireT
v
42.7

Netflix =~ Pea

Appl... Pa...

All Graphs and soefo.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

® who Listened to WYGY-FM in the past 7 days

Radio Stations: WYGY-FM

= CINCINNATI

soefa.ai

*® Share of Everything
for Anything _



| 447,522 or 68.2% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days watch
l H U BBARD Ad-Supported Local TV Stations for an average of 109.8 minutes every day representing 32.2% of all
RADIO time spent daily with Ad-Supported Video.
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0102 | 160,582 or 65.8% of Adults 18 or older who Listened to WKRQ-FM in the past 7 days watch Ad-

Supported Local TV Stations for an average of 107.4 minutes every day representing 35.1% of all
RirMusic time spent daily with Ad-Supported Video.
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167,467 or 71.3% of Adults 18 or older who Listened to WREW-FM in the past 7 days watch Ad-

Supported Local TV Stations for an average of 76.6 minutes every day representing 26.9% of all time
spent daily with Ad-Supported Video.
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184,322 or 69.7% of Adults 18 or older who Listened to WUBE-FM in the past 7 days watch Ad-
Bllos l Supported Local TV Stations for an average of 123.6 minutes every day representing 32.6% of all

time spent daily with Ad-Supported Video.
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91 3 65,068 or 70.6% of Adults 18 or older who Listened to WYGY-FM in the past 7 days watch Ad-
o

.,wnl' Supported Local TV Stations for an average of 92.4 minutes every day representing 29.7% of all time
z spent daily with Ad-Supported Video.
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HUBBARD
RADIO

Evening, Comedies, Movies, and Dramas.

| 447,522 or 68.2% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days watch
Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Morning, Local News -

Local TV Station Programs (Persons & % Reach): Adults 18 or older
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| 160,582 or 65.8% of Adults 18 or older who Listened to WKRQ-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News - Morning, Local
News - Evening, Game Shows, and Local News - Late.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Morning, Local News -
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CINCINNATI'S NEW COUNTRY!

| 184,322 or 69.7% of Adults 18 or older who Listened to WUBE-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Local News - Morning,
Sports, Comedies, Movies, and Local News - Late.

Local TV Station Programs (Persons & % Reach): Adults 18 or older
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PALE

/ 65,068 or 70.6% of Adults 18 or older who Listened to WYGY-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Morning, Comedies, Local
News - Evening, Movies, and Game Shows.

Local TV Station Programs (Persons & % Reach): Adults 18 or older
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HUBBARD
RADIO

497,262 or 75.7% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days use Ad-
Supported Social Media for an average of 135.9 minutes every day representing 25.2% of all time
spent daily with Ad-Supported Digital Media.

OTT TV Streaming Services

Avg. Week All Digital (Persons & % Reach): Adults 18 or older
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' CINCINNATI'S
HIT MUSIC

181,906 or 74.5% of Adults 18 or older who Listened to WKRQ-FM in the past 7 days use Ad-
Supported Social Media for an average of 125.2 minutes every day representing 23.9% of all time
spent daily with Ad-Supported Digital Media.

OTT TV Streaming Services
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165,607 or 70.5% of Adults 18 or older who Listened to WREW-FM in the past 7 days use Ad-
Supported Social Media for an average of 151.3 minutes every day representing 27.6% of all time
spent daily with Ad-Supported Digital Media.

OTT TV Streaming Services
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CINCINNATI'S NEW COUNTRY!

207,877 or 78.6% of Adults 18 or older who Listened to WUBE-FM in the past 7 days use Ad-
Supported Social Media for an average of 126.1 minutes every day representing 23.3% of all time
spent daily with Ad-Supported Digital Media.
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Avg. Week All Digital (Persons & % Reach): Adults 18 or older
e ’

OTT TV Streaming Services

78,268 or 84.9% of Adults 18 or older who Listened to WYGY-FM in the past 7 days use Ad-
Supported Social Media for an average of 140.6 minutes every day representing 27.5% of all time
spent daily with Ad-Supported Digital Media.
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HUBBARD
RADIO

497,262 or 75.7% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days use Ad-
Supported Facebook for an average of 47.3 minutes every day representing 34.8% of all time spent
daily with Ad-Supported Social Media.
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181,906 or 74.5% of Adults 18 or older who Listened to WKRQ-FM in the past 7 days use Ad-
Supported Facebook for an average of 37.5 minutes every day representing 29.9% of all time spent
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165,607 or 70.5% of Adults 18 or older who Listened to WREW-FM in the past 7 days use Ad-
Supported Facebook for an average of 52.4 minutes every day representing 34.7% of all time spent
daily with Ad-Supported Social Media.

Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Supported Facebook for an average of 48.7 minutes every day representing 38.6% of all time spent
CINCINNATI'S NEW COUNTRY! daily with Ad-Supported Social Media.

Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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CE

63,199 or 68.5% of Adults 18 or older who Listened to WYGY-FM in the past 7 days use Ad-
Supported Facebook for an average of 55.5 minutes every day representing 39.4% of all time spent

daily with Ad-Supported Social Media.
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| 497,262 or 75.7% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days use Ad-
I H U BBAHD Supported Facebook for an average of 47.3 minutes every day representing 34.8% of all time spent
RADIO daily with Ad-Supported Social Media.
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| 181,906 or 74.5% of Adults 18 or older who Listened to WKRQ-FM in the past 7 days use Ad-
Supported Facebook for an average of 37.5 minutes every day representing 29.9% of all time spent
daily with Ad-Supported Social Media.
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| 165,607 or 70.5% of Adults 18 or older who Listened to WREW-FM in the past 7 days use Ad-
Supported Facebook for an average of 52.4 minutes every day representing 34.7% of all time spent
daily with Ad-Supported Social Media.

Weekly 75.9%

Avg. Hours+Minutes/day with Ad-Supported
Reach % 70.5%

Social Media: Adults 18 or older
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207,877 or 78.6% of Adults 18 or older who Listened to WUBE-FM in the past 7 days use Ad-
Bllos ' Supported Facebook for an average of 48.7 minutes every day representing 38.6% of all time spent
(]

daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % Social Media: Adults 18 or older
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63,199 or 68.5% of Adults 18 or older who Listened to WYGY-FM in the past 7 days use Ad-
Supported Facebook for an average of 55.5 minutes every day representing 39.4% of all time spent
daily with Ad-Supported Social Media.

Weekly

Avg. Hours+Minutes/day with Ad-Supported
Reach % 68.5%

Social Media: Adults 18 or older
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I HUBBARD
RADIO

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 44,179;
Local Radio: 41,993; Social Media: 31,865; Local TV: 17,022; Non-Prem. Cable: 16,586
reaching Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Listened to HUBBARD RADIO in the
past 7 days
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CINCINNATI‘S
HIT MUSIC

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 17,702;
Local Radio: 15,661; Social Media: 12,433; Local TV: 6,363; Non-Prem. Cable: 6,055
reaching Adults 18 or older who Listened to WKRQ-FM in the past 7 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 15,822;
Local Radio: 14,955; Social Media: 10,605; Non-Prem. Cable: 6,119; Local TV: 6,115
reaching Adults 18 or older who Listened to WREW-FM in the past 7 days.
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CINCINNATI'S NEW COUNTRY!

M-F 6a-7p Avg. Available Impressions per 15-min. are... Local Radio: 16,713; All Other
Digital Media: 16,198; Social Media: 12,333; Local TV: 7,100; Non-Prem. Cable: 6,217
reaching Adults 18 or older who Listened to WUBE-FM in the past 7 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Listened to WUBE-FM in the past 7
days

120,000

100,000

20,000

0

A S L I

: BB R R R R AR R R R GRS
G e P P &

SN A R < e
Qsmsvﬁs@«@qq@q'_&'

s Mon-Fri Local AM/FM Radio AQH
s Vo Fri Non-Premium Cable TV AQH
‘e [VIon-Fri Digital Media (Less Social) AQH

e VIoN-Fri Local TV Station AQH
s Mlon-Fri Social Media AQH

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
CINCINNATI Metro Area Adults 18 or older
600,000
500,000
400,000
300,000
200,000
100,000
0
N AP o R P P AT @ o g AP AT AR AR AR R R R AR R R R AR L
PR A A A A #@”$d~¢¢”q° A W A «a‘?’qq”,&«z”‘eq'&
e Mon-Fri Local AM/FM Radio AQH Mon-Fri Local TV Station AQH
e Mon-Fri Non-Premium Cable TV AQH s V] o0 Fri Social Media AQH
e M on-Fri Digital Media (Less Social) AQH

CINCINNATI Metro Scarborough R2 2025: Sep24-jul25 Qual Intab 281
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

* Share of Everything

Radio Stations: WUBE-FM




k]
S

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 6,087; Local
Radio: 5,962; Social Media: 4,908; Local TV: 2,361; Non-Prem. Cable: 2,153 reaching
Adults 18 or older who Listened to WYGY-FM in the past 7 days.
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[ 587,399 or 89.5% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend an
HUBBARD average of 48.5 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
RADIO Stations Out-of-Home for an average of 46. minutes/day.
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[ 209,864 or 86.% of Adults 18 or older who Listened to WKRQ-FM in the past 7 days spend an
average of 60.6 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 45. minutes/day.

Top-13 Out- of -Home Media (Persons & % Reach): Adults 18 or older
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Top-13 Out- of -Home Media (Persons & % Reach): Adults 18 or older
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[ 221,578 or 94.3% of Adults 18 or older who Listened to WREW-FM in the past 7 days spend an
average of 52.1 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 52.8 minutes/day.
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CINCINNATI'S NEW COUNTRY!

[ 247,682 or 93.6% of Adults 18 or older who Listened to WUBE-FM in the past 7 days spend an
average of 45.8 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 54.4 minutes/day.
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[ 83,516 or 90.6% of Adults 18 or older who Listened to WYGY-FM in the past 7 days spend an average
of 48. minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio Stations Out-
of-Home for an average of 53.6 minutes/day.
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587,399 or 89.5% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend an
l HUBBAHD average of 48.5 minutes per day driving, seeing Billboards and Signs representing 32.9% of all Time Spent
RADIO with Ad-Supported Out-of-Home Media.
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60.6 minutes per day driving, seeing Billboards and Signs representing 36.5% of all Time Spent with Ad-

O 209,864 or 86.% of Adults 18 or older who Listened to WKRQ-FM in the past 7 days spend an average of
l Smoele Supported Out-of-Home Media.
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221,578 or 94.3% of Adults 18 or older who Listened to WREW-FM in the past 7 days spend an average of
52.1 minutes per day driving, seeing Billboards and Signs representing 33.% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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247,682 or 93.6% of Adults 18 or older who Listened to WUBE-FM in the past 7 days spend an average of
Bl|os l 45.8 minutes per day driving, seeing Billboards and Signs representing 32.1% of all Time Spent with Ad-
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ﬁs1 3 83,516 or 90.6% of Adults 18 or older who Listened to WYGY-FM in the past 7 days spend an average of 48.
.l'

minutes per day driving, seeing Billboards and Signs representing 31.4% of all Time Spent with Ad-
Supported Out-of-Home Media.
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HUBBARD
RADIO

587,399 or 89.5% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend an
average of 48.5 minutes per day driving an average of 28.2 miles each day and are 38.5% more likely
to use US 50 (Columbia Parkway) than the Metro average.
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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209,864 or 86.% of Adults 18 or older who Listened to WKRQ-FM in the past 7 days spend an
average of 60.6 minutes per day driving an average of 35.2 miles each day and are 60.5% more likely
to use US 50 (River Road) than the Metro average.
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221,578 or 94.3% of Adults 18 or older who Listened to WREW-FM in the past 7 days spend an
average of 52.1 minutes per day driving an average of 30.3 miles each day and are 55.2% more likely
to use US 50 (Columbia Parkway) than the Metro average.
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CINCINNATI'S NEW COUNTRY!

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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247,682 or 93.6% of Adults 18 or older who Listened to WUBE-FM in the past 7 days spend an
average of 45.8 minutes per day driving an average of 26.6 miles each day and are 81.3% more likely
to use Route 747 than the Metro average.
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%

83,516 or 90.6% of Adults 18 or older who Listened to WYGY-FM in the past 7 days spend an average
of 48. minutes per day driving an average of 28. miles each day and are 125.7% more likely to use
Harrison Avenue than the Metro average.
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HUBBARD

RADIO

151,994 or 23.2% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.3 minutes every day representing 31.%
of all time spent daily with All forms of Print Media.
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57,920 or 23.7% of Adults 18 or older who Listened to WKRQ-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.5 minutes every day representing 30.% of all time
spent daily with All forms of Print Media.
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54,035 or 23.% of Adults 18 or older who Listened to WREW-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.1 minutes every day representing 30.5% of all time
spent daily with All forms of Print Media.
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62,435 or 23.6% of Adults 18 or older who Listened to WUBE-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.4 minutes every day representing 32.7% of all time
spent daily with All forms of Print Media.
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24,603 or 26.7% of Adults 18 or older who Listened to WYGY-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.9 minutes every day representing 26.6% of all time
spent daily with All forms of Print Media.
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"Advertising Actions"
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